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Abstract

The implementation of the electoral process in each state is the mirror of democracy.
Elections send messages about the political culture of the state, it’s democratic capacity, and
whether it has a political future.During the elections the focus of interest of domestic and
international political community is always on the question of the extent of how free and fair
they are and in accordance with international standards. This especially applies to the
countries of the Western Balkans, where election incident shappen during the election, as
well as irregularities and rejection of the election results, hatred speech, etc. In our research
we will focus on hate speech as one aspect of the electoral process in the Republic of
Macedonia. In all previous elections hate speech was present, and it was especially prominent
in the initial period of political plural is min the 90s, but over time this undesirable phenomen
a on election seems to reduce it’s vigor. Our primary research question in this paper will be
how and to what degree hate speech will be represented in the regular presidential campaign
and early parliamentary elections in the Republic of Macedonia, which will be held in April
2014. In our research we start from the basic research hypothesis is that in Macedonia,
despite in creased political culture and higher level of democracy in the state electoral
campaigns of political parties we can still find hate speech, which is of lower intensity than
the initial period political pluralism. Also, we as sume that the hate speech will come to a
greater degree during the parliamentary election campaign than presidential elections. The
research will apply the method of content analysis of articles in print media, electronic media
an internet portals during the election campaign. Furthermore, we will make a comparative
analysis of the use of hate speech between the government and opposition, Macedonian and
Albanian political parties and between the parties of the Albanian political block (BDI, PDSH
etc.).
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